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For more than 125 years, readers have relied on The Lakeville 
Journal and The Millerton News to report on all topics important 
and relevant to the communities we serve — from government 
and schools to recreation and the arts and everything  
in between — to give you full perspective on the realities  
of life in these towns.

In that time businesses, organizations of all sizes,  
our local governments, and individuals have relied  
on advertising options to guarantee their message is seen by 
thousands of people each week.

Each year, nearly 2,000 groups use our platforms to drive business 
growth, build brand awareness, increase event attendance, 
inform the public, promote employment opportunities, 
remember a loved one, and even reunite families with lost pets.

In addition to our printed newspapers, our digital offerings, 
including websites and emailed news blasts, better serve our 
coverage areas and help you, as an advertiser, reach more people.

Now, as a non-profit organization, we are preserving the tradition 
of grass-roots reporting and also expanding our coverage and 
digging deeper on all things vital to town life.  
And that means greater impact for your advertising.

Not Just Another 
Newspaper Group
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CONTENTS

The Lakeville Journal
The Millerton News

Tri-Corner Real Estate
Compass: Arts, Entertainment, Lifestyle

LakevilleJournal.com
MillertonNews.com
Email Newsletters

Special Sections Throughout the Year

Your paper is the only 
paid advertisement 
that continually works 
for me year after year. 
I won’t advertise in 
any other publications 
as I just don’t see any 
results like I do with 
you.

JON VON OY
Paramount  

Professional Roofing

“
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WEEKLY NEWSPAPERS • 24/7 ONLINE

ADVERTISING 
MANAGERS
Roxanne Lee
Covering the towns of 
CONNECTICUT
Lakeville • Salisbury
Sharon • Kent • Cornwall
Goshen • Litchfield
Warren • New Preston
Washington • Danbury
New Milford

MASSACHUSETTS
Sheffield • Egremont 
Great Barrington
Lenox • Pittsfield

roxannel@ 
lakevillejournal.com
860-435-9873 x501

Mary Wilbur
Covering the towns of 
CONNECTICUT
North Canaan
Falls Village • Norfolk
Winsted • Torrington 
New Hartford

NEW YORK
Millerton • Amenia, 
Pine Plains • Millbrook 
Wassaic • Dover Plains, 
Hillsdale • Ancramdale 
Copake • New York City 
Dutchess County

maryw@ 
lakevillejournal.com
860-435-9873 x502

Lyndee Stalter
Classified Line 
Advertising

classified@ 
lakevillejournal.com
860-435-9873

P.O. Box 1688, Lakeville, CT 06039
64 Route 7 North, Falls Village, CT 06031
860-435-9873 • 800-339-9873

News: editor@lakevillejournal.com

P.O. Box 625, Millerton, NY 12546
860-435-9873 • 800-339-9873

News: editor@millertonnews.com

A guide to dining, movies, music, art, recreation & events in 
the Tri-State area. Compass runs in both newspapers.

Coverage, Tips: compass@lakevillejournal.com
Events Calendar: calendar@lakevillejournal.com

The only websites that cover the Tri-State Region
with original content on all the area communities.

Digital Editions:  
lakevillejournal.com/digital-edition
millertonnews.com/digital-edition 

MILLERTON NEWS
The

The Winsted JournalMILLERTON NEWS
The

The Winsted JournalMILLERTON NEWS
The

The Winsted JournalMILLERTON NEWS
The

The Winsted Journal

COMPASS

LakevilleJournal.com 
MillertonNews.com
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STRONG REGIONAL REACH

CIRCULATION

Paley’s Farm Market has 
proudly advertised in 
The Lakeville Journal 
papers for decades to 
reach our returning 
customers, as well as 
new.

PALEY’S FARM 
MARKET

“

Connecticut
Cornwall
Falls Village
Goshen
Kent
Lakeville
Norfolk
North Canaan
Salisbury
Sharon
Taconic
South Kent
Litchfield
Torrington
West Cornwall
Winsted

New York
Amenia
Ancramdale
Ancram
Copake
Copake Falls
Millbrook 
Millerton
Pine Plains
Wassaic
Dover Plains

More than 100 Newsstand locations give our newspapers 
— and your advertising — the highest visibility for travelers, 
part-time residents and newcomers.

Paid circulation for The Lakeville Journal is approximately 
3,000 (50% subscriptions, 50% newsstands) and  
The Millerton News approximately 1,200.

In addition to being inserted into our two weekly 
newspapers, Tri-Corner Real Estate, Compass,  
and other special sections are distributed for free  
at high traffic areas throughout the region. 

LakevilleJournal.com and MillertonNews.com are the only 
news sites in the region that encompasses news and arts  
& lifestyle coverage from Northwest Connecticut,  
Eastern Dutchess County and Southern Berkshires.

14,500 
READERS 

EACH WEEK

14,500 
READERS 

EACH WEEK
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Size 1x insert 4x insert 8x insert 13x insert
Full Page 6 col.(11.5”) x 21”

The Lakeville Journal $1,890.00 $1,795.50 $1,757.70 $1,701.00
The Millerton News $1,638.00 $1,556.10 $1,523.30 $1,474.20
Both Papers $2,268.00 $2,154.60 $2,109.24 $2,641.20

Half Page 6 col.(11.5”) x 10.5”

The Lakeville Journal $945.00 $897.75 $878.80 $850.50
The Millerton News $819.00 $778.05 $761.70 $737.10
Both Papers $1,134.00 $1,102.50 $1,054.60 $1,020.60

Quarter Page 3 col.(5.65”) x 10.5”

The Lakeville Journal $472.50 $448.88 $439.43 $425.25
The Millerton News $409.50 $389.03 $380.84 $368.55
Both Papers $567.00 $538.65 $527.30 $510.30

Eighth Page 3 col.(5.65”) x 5”

The Lakeville Journal $225.00 $213.75 $209.23 $207.50
The Millerton News $195.00 $185.25 $181.35 $175.50
Both Papers $270.00 $256.50 $251.10 $243.00

Modular Ad Sizes

PRINT DISPLAY ADVERTISING  
THE LAKEVILLE JOURNAL

and  THE MILLERTON NEWS

Open Rates & Discounts
DEADLINE 4 P.M. FRIDAY
Broadsheet open rate • 2 inch min.
The Lakeville Journal	 $15 col. inch
The Millerton News	 $13 col. inch

Multiple buy ads must be identical
Buy 2 newspapers	 $18 col. inch

Preferred position
Add 15% to applicable open rate

Full Color
1 newspaper	 Add $4/col. inch
2 newspapers	 Add $9/col. inch

Broadsheet,  
Compass, Specialist
Contract frequency discounts
4 time insertion	 5%
8 time insertion	 7%
13 time insertion	 10%
20 time insertion	 13%
26 time insertion	 14%
Full year (51 issues)	 15%

Other Discounts available
Terms 3% if paid in 15 days, Net End-of-month

15% to charitable organizations with IRS 501(c)(3) status  
on display ads only (no other discounts will apply)

All political advertisements must be pre-paid and sponsorship identified  
15% discount (no other discounts)

FULL PAGE
11.5”x21”

HALF PAGE
11.5”x10.5”

QUARTER PAGE
5.65”x10.5”

EIGHTH PAGE
5.65”x5”

Listed prices are for black & white ads. Please ask your ad manager for color pricing.
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Popular Ad Sizes

PRINT DISPLAY ADVERTISING  
THE LAKEVILLE JOURNAL
and  THE MILLERTON NEWS

3 COLUMN X 3”
5.65” w x 3” h

1 COL. X 3”
1.75” w x 3” h

$135/week The Lakeville Journal

$117/week The Millerton News

$162/week 2-Paper Buy

$45/week
The Lakeville 
Journal

$39/week 
The Millerton 
News

$54/week 
2-Paper Buy

2 COLUMN X 2”
3.7” w x 2” h

$60/week The Lakeville Journal

$52/week The Millerton News

$72/week 2-Paper Buy

2 COLUMN X 5”
3.7” w x 5” h

$150/week The Lakeville Journal

$130/week The Millerton News

$180/week 2-Paper Buy

I find advertising with The Lakeville Journal 
to be so easy. My sales rep, Mary Wilbur, has 
made it a breeze for me. She always knows 
when I should advertise and which spaces 
are best, as well as what size or color should 
be used. I trust her completely with all my 
advertising needs. She is a pleasure to work 
with, always wears a smile and truly cares 
about my business. And Caitlin Hanlon is a 
miracle worker. I send her photos and she 
turns my ad into a portrait every time!

DANIELLE STEVENSON
Berkshire Hills Design

“

Listed prices are for black & white ads. Please ask your advertising manager for color pricing.
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PRINT DISPLAY ADVERTISING  
COMPASS Arts & Entertainment

Award-winning arts and entertainment section published every week as part of the newspaper sections in  
The Lakeville Journal and The Millerton News, as well as on our websites lakevillejournal.com and millertonnews.com.

In June, July, August and December, it is published monthly as a separate tabloid section, inserted into the newspapers  
and is distributed for free at high-traffic areas throughout the Tri-state region. This is added value for your advertising. 

COMPASS
The Weekly Arts & Entertainment Section 

of The Lakeville Journal and The Millerton News

To advertise in Compass, email roxannel@lakevillejournal.com,  
maryw@lakevillejournal.com, or call  860-435-9873.

BLACK & WHITE ADS
1/8 page (5”x2.65” or 2.45”x5.5”)  ............................................ $105
1/4 page (5”x5.5”)   ............................................................................................. $175
1/2 page (10.375”x5.5”)  ............................................................................ $315
1/2 page Vertical (5”x11”)  ......................................................... $315
Full Page (10.375”x11”) ............................................................................ $575   

FULL COLOR ADS
1/8 page (5”x2.65” or 2.45”x5.5”)  ............................................ $189   
1/4 page (5”x5.5”)  ............................................................................................... $339  
1/2 page (10.375”x5.5”) ............................................................................. $499   
1/2 page Vertical (5”x11”)  ......................................................... $499   
Full Page (10.375”x11”) ............................................................................ $749

FREQUENCY DISCOUNTS
2 times: 5%  •  4 times: 10%

WEEKLY IN-PAPER 
RATES

Open rate is 
$17/column inch 

CONTRACT FREQUENCY  
DISCOUNTS
4 times: 5%
8 times: 7% 

13 times: 10% 
20 times: 13%
26 times: 14% 
43 times: 15% 

Does not apply on color charges,  
special rates or other discounts.

Four times a year,  
Compass is a special section

6/12 • 7/10 • 8/7 • 12/11

• Art
• Music
• Designers

• Writers
• Movies
• Plays

• Recitals
• Books   
• Dance

• Food
• Dining
• Entertainment

• Cultural Events
• Recreation
• Family Events

MONTHLY TABLOID RATES

Award-winning arts and entertainment section published every week as part of the newspaper sections in  
The Lakeville Journal and The Millerton News, as well as on our websites lakevillejournal.com and millertonnews.com.

In June, July, August and December, it is published monthly as a separate tabloid section, inserted into the newspapers  
and is distributed for free at high-traffic areas throughout the Tri-state region. This is added value for your advertising. 

COMPASS
The Weekly Arts & Entertainment Section 

of The Lakeville Journal and The Millerton News

To advertise in Compass, email roxannel@lakevillejournal.com,  
maryw@lakevillejournal.com, or call  860-435-9873.

BLACK & WHITE ADS
1/8 page (5”x2.65” or 2.45”x5.5”)  ............................................ $105
1/4 page (5”x5.5”)   ............................................................................................. $175
1/2 page (10.375”x5.5”)  ............................................................................ $315
1/2 page Vertical (5”x11”)  ......................................................... $315
Full Page (10.375”x11”) ............................................................................ $575   

FULL COLOR ADS
1/8 page (5”x2.65” or 2.45”x5.5”)  ............................................ $189   
1/4 page (5”x5.5”)  ............................................................................................... $339  
1/2 page (10.375”x5.5”) ............................................................................. $499   
1/2 page Vertical (5”x11”)  ......................................................... $499   
Full Page (10.375”x11”) ............................................................................ $749

FREQUENCY DISCOUNTS
2 times: 5%  •  4 times: 10%

WEEKLY IN-PAPER 
RATES

Open rate is 
$17/column inch 

CONTRACT FREQUENCY  
DISCOUNTS
4 times: 5%
8 times: 7% 

13 times: 10% 
20 times: 13%
26 times: 14% 
43 times: 15% 

Does not apply on color charges,  
special rates or other discounts.

Four times a year,  
Compass is a special section

6/12 • 7/10 • 8/7 • 12/11

• Art
• Music
• Designers

• Writers
• Movies
• Plays

• Recitals
• Books   
• Dance

• Food
• Dining
• Entertainment

• Cultural Events
• Recreation
• Family Events

MONTHLY TABLOID RATES
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PRINT ADVERTISING  
SPECIALIST • INSERTS  
CLASSIFIED & REAL ESTATE ADS

Classified, Real Estate

Classified Line Ads

Legal Notices

The Specialist 
Directory

Inserts

When people have a project that needs to be 
completed correctly, they seek out a specialist — 
someone with expertise. When they need to find 
a specialist, they turn to the Specialist Directory 
in The Lakeville Journal and The Millerton News.

Categories include
Antique Restoration • Appliances • Auto Services
Blinds • Cleaning • Computer Services
Floor Refinishing • Gardening
General Maintenance • Heating and A/C
Landscaping • Overhead Door Service
Painting • Plumbing • Remodeling and Building 
Rentals • Storage • Tree Service
Well Drilling • Window Treatments
and everything in between

Display Ads Appear in Both Papers and Online
OPEN RATE (2” minimum)	 $15.00/col. inch

Deadline Monday at Noon
Line ads appear in both papers and online.
classified@lakevillejournal.com

OPEN RATE (15 words)	 $15.00
Additional words 	 50¢ each

FREQUENCY DISCOUNTS
4 time insertion 
(no changes, no refunds)	 10% off
13 time insertion	 15% off
Add a Bold Border 	 $5/week (after discount)
Add a Photo 	 $10/week (after discount)

All classified line ads must be prepaid  
by cash, check, or credit card.

legals@lakevillejournal.com	 $1.75/line

Size B&W Color
2 cols. wide: 2.75”

2 cols. x 1” h $30 $45
2 cols. x 2” h $60 $90
2 cols. x 3” h $90 $135
2 cols. x 4” h $120 $180
2 cols. x 5” h $150 $225

Single Page	 $60.00 per 1000
4-8 pages	 $65.00 per 1000
9-12 pages	 $70.00 per 1000
More than 12 pages	 Contact us for a quote

Inserting your single or multi-page flyer, poster,  
or info sheet is a great way to reach our audience.
• Promote an upcoming art show or event
• Grocery store flyers and special offers for the week
• Restaurant Menus 
• Pharmacy promotions
• Sales/Special promotions

Deadline for booking 
Friday at 4pm a week before insertion
Call 860-435-9873 for insertion information
4,200 copies needed for a full run insertion in both papers

Shipping to arrive by Monday of insertion week
New England Newspapers
75 South Church Street, Pittsfield, MA 01201
Telephone: 413-447-7311 • Fax: 413-499-3419
Loading Dock Hours: Mon.-Fri., 7 a.m. to 3 p.m.

*Frequency discounts apply
*Ask your ad manager about other sizes

While I had not done much to advertise 
previously, I decided to get the word out 
about my business by advertising in The 
Lakeville Journal and The Millerton News 
Specialist Directory and have already 
had 3 calls for new jobs! The ad has more 
than paid for itself and I will continue to 
advertise. It’s worth every penny.

BRENDEN LEE
Air Tight Insulators LLC

“

Ads Appear in Both Papers and Online
OPEN RATE $15.00/col. inch
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PRINT ADVERTISING  
BROADSHEET FRONT PAGE 

COMPASS
compass@lakevillejournal.comlakevillejournal.com

860-435-9873
millertonnews.com

860-435-9873 x608 

MILLERTON NEWS
The

The Winsted Journal
MILLERTON NEWS

The

The Winsted JournalCOMPASS

Circulation & Readership 
Nearly 4,000 copies of our newspapers go out each week, through paid mailed subscriptions and 
single copy sales that cover the entire region. Industry surveys indicate each copy is read by an 
average of 2.5 persons, giving us a potential weekly print readership of 10,000. And since our 
readers purchase our newspapers, it is a given that they want them and read them.

It’s Everywhere. 
More than 100 newsstand and vending machine locations 

give our newspapers – and your advertising – the highest 
visibility for travelers, part-time residents and newcomers.

The Banner Advertising on the Front Pages of The Lakeville Journal  
and The Millerton News are some of the best viewed ads around. 

Contact your advertising manager today!
roxannel@lakevillejournal.com | maryw@lakevillejournal.com

Size 
6 columns (11.5 in.) wide  x 3 in. high

Prices
The Lakeville Journal & The Millerton News 

$635 weekly
Special Offer: Book 4 weeks at $525 per week

The Lakeville Journal Only    
$485 weekly

The Millerton News Only    
$425 weekly

Front Page Advertising  
in The Lakeville Journal and The Millerton News

26 PAGES IN 3 SECTIONS    VOLUME 127 NUMBER 24 © 2024  The Lakeville Journal Company,  Periodical Rate Postage Paid at Lakeville (Town of Salisbury), Connecticut 06039 THURSDAY, JANUARY 18, 2024  $3.00

Covering The News In Connecticut’s Northwest Corner And Its Environs Since 1897

CELEBRATING 127 YEARS of Fostering the Free Flow of Information and Opinion

Tag Sales, 
Help Wanted, 

Services,  
Real Estate
Pages B5-6

Two Decades  
of Progress, 

Columns, Letter
Pages A6-7

Tri-Corner 
Calendar 

Page B4

See CAPSTONE, Page B5

See FOUNDATION, Page A8

See MARKET, Page A8See LAMONT, Page A8

TRI-CORNER REAL ESTATE, February 2024  1

Published by The Lakeville Journal Company, LLC • P.O. Box 1688 • Lakeville, CT 06039

64 Route 7 North • Falls Village, CT 06031

860-435-9873 • email: publisher@lakevillejournal.com

February 2024

REAL ESTATET R I C O R N E R
A Guide to Some of the Most Desirable Properties in the Northeast

Covering Litchfield County, CT • Berkshire County, MA • Columbia and Dutchess Counties, NY

www.tricornernews.com

Inside

South 
Kent 

hockey  
Page A4

Birds in a 
candy store

Compass  
Page B1

lakevillejournal.com

FVVFD 
marks 

100 years 
Page B5

 

Front

SHARON LAWN  
& LANDSCAPE 

Residential & Commercial    Landscape Maintenance for Every Season 

P.O. Box 822, Sharon, CT 06069
860-672-5250 mobile | 860-672-5260 offi ce

Sharonlawnandlandscape@yahoo.com

All credit cards accepted

one call for all your

Winter projects
Commercial snowplowing, 
snow and ice control, land clearing, 
pruning, vista clearing, excavation work

Inquire about our off season rates!

THE LAKEVILLE JOURNALTHE LAKEVILLE JOURNAL, Thursday, January 18, 2024, Thursday, January 18, 2024

PHOTO BY PATRICK L. SULLIVAN

Gage Heebner described the restoration of a 1986 Jeep Cherokee as teacher Tom Krupa, left, and 
principal Ian Strever looked on. Seniors at HVRHS presented their Capstone projects last week.

PHOTO BY KATHRYN BOUGHTON

Emma Terhar and Tyler Forve kept guests lining up for more 
during the soft opening of Cornwall Country Market last week.

PHOTO BY RILEY KLEIN

Gov. Ned Lamont made a stop at Mohawk Mountain State Park 
Ski Area for a press conference about outdoor recreation, Jan. 11.

Pursuing passions in 
HVRHS senior projects

Foundation for 
Community Health’s 
landmark 20th year

Country market reopens 
with fresh take on local food

By Debra A. Aleksinas

SHARON — When Sharon Hos-
pital was sold to for-profit Essent 
Healthcare Inc. in June 2003, state 
law required that the $16 million in 
proceeds be transferred to a non-
profit organization with a similar 
purpose — to promote healthier 
individuals and communities.

To meet that mandate, Founda-
tion for Community Health (FCH) 
was formed to steward that mostly 
unrestricted windfall for the ben-
efit of the rural, 17-town region, 
where Northwest Connecticut and 
the Greater Harlem Valley in New 
York meet, served by the hospital.

Fast-forward two decades and 
the Sharon-based philanthropic 
organization, under the steward-
ship of Nancy Heaton, its president 

and CEO, has granted more than 
$21 million through 609 grants 
to 118 organizations and invested 
thousands of staff hours to support 
better health to communities, many 
of which have historically been un-
derserved. 

An auditor’s Dec. 31, 2022, fi-
nancial statement showed the foun-
dation’s total assets at $32.6 million. 

In 2023 alone, FCH’s 20th an-
niversary, the foundation awarded 
more than $1.6 million in grants 
to 30 grantee partners, including 
$650,000 to help establish the 
North Canaan Health Center. Since 
2017, FCH has awarded about $2 
million toward the North Canaan 
Health Center. The long awaited 
opening is expected in spring 2024.

Lamont announces initiative 
promoting outdoor recreation

By Riley Klein

CORNWALL — Gov. Ned 
Lamont visited the Northwest 
Corner on Thursday, Jan. 11, to 
unveil a new push to improve 
and promote outdoor recreation 
in the state.

Attendance at state parks 
has risen from about 10 million 
guests in 2019 to roughly 17 mil-
lion guests in 2022, making state 
parks the top tourist destinations 
in Connecticut. 

The press conference was held 
at Mohawk Mountain, a private 
ski lodge situated within a state 
park in Cornwall. Mohawk main-
tains a longterm lease of the land 
to offer year-round activities. 

By Patrick L. Sullivan

FALLS VILLAGE — Gage Heeb-
ner lifted the hood of a 1986 Jeep 
Cherokee to reveal a fascinating 
automotive artifact.

He removed the lid of the air 
filter holder and took the filter out 
and held it up for people to see. Be-
neath the filter apparatus was an-
other artifact from the olden days: 
the carburetor.

Heebner, from Kent, is a senior 
at Housatonic Valley Regional High 
School (HVRHS). His senior “Cap-
stone” project is his multi-year res-

toration of the vehicle.
The Capstone projects are a 

requirement for graduation at 
HVRHS.

The seniors made their presen-
tations Tuesday through Thurs-
day, Jan. 9 to 11. The schedule was 
thrown off a bit by an early dismissal 
for bad weather on the Tuesday.

Yaritza Vega talked about her 
parents, who emigrated from Mex-
ico in the early 1990s, and how they 
made their way in their new coun-
try. She did this in front of a large 
portrait she painted of her mother, 
Maria, pregnant and using a mop.

Both parents, Maria and Saul, 
were present, and after a bit of con-
vincing, Maria stood in front of the 
portrait for a photo.

Yaritza Vega is headed to Mid-
dlebury College in the fall, where 
she plans to study languages and 
international studies.

Finn Cousins of Sharon decided 
to use his interest in physical fitness 
to design regimens for four of his 
fellow students, using the school’s 
weight and fitness room.

He said his goal was to get 

Guests can hit the slopes in the 
winter months, hike the trails in the 
summer, or take part in community 
events throughout the year such as 
job fairs, craft fairs, and rummage 
sales. 

Lamont’s outdoor recreation ini-

tiative was desiged to improve on 
the existing amenities at state parks 
while supporting new public-pri-
vate ventures that operate similarly 
to Mohawk Mountain.

By Kathryn Boughton

CORNWALL — When Henry 
Breen moved his little market up 
from the riverside to the newly es-
tablished intersection of routes 4 
and 7 during the Great Depression, 
it was touted as “the most up-to-
date store between New Milford 
and Canaan.”

The market has seen various 
owners and various levels of care 
in the nine decades since then, 
but today, the description would 
be as valid as it was in 1935. The 
interior gleams with glass cases 
filled with made-from-scratch 
delicacies; an enclosed area for 

preparing gourmet chocolates, a 
sparkling kitchen; and a crisply 
clean, white-walled retail area. The 
shelves, which are still being filled, 
offer superior food products, while 
an alcove has been sequestered for 
a wide range of products produced 
by Cornwall crafters and farmers.

The market launched with a soft 
opening last week, but eager area 
denizens gave the newly installed 
staff nary a moment to draw a 
breath. The market swarmed with 
customers eager to buy lunch to-go 
or to consume a meal at the limited 
number of tables. 

Full Color Ads!

Frequency discounts available.
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DISPLAY ADVERTISING 
TRI-CORNER REAL ESTATE

1-800-339-9873
Roxanne  

roxannel@lakevillejournal.com
Mary  

maryw@lakevillejournal.com

Advertising Rates/Sizes
Full Page (10.375”w x 11”h):  $440*
Half Page (10.375”w x 5.5”h):  $295
Quarter Page (5”w x 5.5”h):  $220
Cover (10.375”w x 5.5”h):  $400

Full Color add: $199

Frequency Discounts
3x: 5% • 6x: 7% • 12x: 10%

*2 or more full pages 
in the same issue: $375/page

Contact your 
advertising account

manager today!

Full Color 
Available

2025 Publication Dates and Deadlines
ISSUE DEADLINE PUB. DATE

February 1/10/25 1/23/25

March 2/14/25 2/27/25

April 3/14/25 3/27/25

May 4/11/25 4/24/25

June 5/16/25 5/29/25

July 6/13/25 6/26/25

August 7/18/25 7/31/25

September 8/15/25 8/28/25

October 9/12/25 9/25/25

November 10/17/25 10/30/25

December 11/07/25 11/20/25

January 12/05/25 12/18/25

Covers Tri-State Region Towns in Connecticut, New York and Massachusetts
Lakeville, Salisbury, Sharon, Canaan, Kent, Cornwall, Falls Village, Sheffield, Egremont, 
Great Barrington, Winsted, Torrington, New Hartford, New York City, Norfolk, Goshen, 

Millerton, Amenia, Wassaic, Dover Plains, Pine Plains, Millbrook, Hillsdale, Copake

Published Monthly
Distribution is in our two newspapers 

plus free drops which cover our Tri-State area,  
plus a distribution to the lobbies of select luxury apartment 

buildings in New York City. Readership is about 12,000  
for this special tabloid section.

And, your ad will appear  
throughout the month on our websites  

lakevillejournal.com and millertonnews.com

The Lakeville Journal • The Millerton News

A Guide to the Most Desirable Properties in the Northeast
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DIGITAL ADVERTISING  
WEBSITES and 

Weekly EMAIL BLAST

Website Advertising at 
LakevilleJournal.com  
& MillertonNews.com

Weekly Eblasts

LakevilleJournal.com and MillertonNews.com  
are the only news sites in the region that 
encompasses the News, coverage of the Arts, 
Classifieds, Obituaries, and more from Northwest 
Connecticut, Eastern Dutchess County in New York, 
and Southern Massachusetts. 

In addition to the weekly papers, we offer various 
opt-in Eblasts that provide a range of advertising 
opportunities. Each email blast receives an average 
unique open rate of 50% to 70%, and many are 
referred to multiple times throughout the week, 
meaning Eblast advertising is sure to attract interest. 
Speak with an advertising account manager to learn 
more about package options.

Unit Sizes
1 Website
Cost/mo.

2 Websites
Cost/mo.

Sticky Banner $699 $799
Desktop 970 x 90px

Mobile 320 x 50px
Top Leaderboard $519 $649

Desktop 970 x 90px
Mobile 320 x 50px

Middle $350 $479
Desktop 728 x 90px

Mobile 300 x 250px
Content $519 $649

Desktop 300 x 250px
Mobile 300 x 250px

Sidebar 1 $369 $499
Desktop 300 x 250px

Mobile N/A
Sidebar 2 $99 $175

Desktop 300 x 250px
Mobile N/A

Infinite Banner $219 $299
Desktop 728 x 90px

Mobile 336 x 1280px

This Week’s News
Top stories from The Lakeville Journal  
and The Millerton News. 
Published weekly on Wednesday afternoon.
Three advertising opportunities: 
Top: $160 (300 x 250px), Middle: $120 (300 x 120px),
Bottom: $59 (300 x 250px)

Compass Arts, Entertainment & Lifestyle
Highlights the best in our area’s rich cultural  
and entertainment scene.
Published weekly on Friday morning.
Three advertising opportunities: 
Top: $125 (250 x 225px), Middle: $90 (250 x 225px),
Bottom: $49 (250 x 225px)

What To Do
A curated, unique view of special activities  
in the region, authored by Natalia Zukerman.
Published weekly on Thursday morning
Three advertising opportunities: 
Featured Listing: $160 (Image: Approx. 250 x 425px)
Display Ad: $120 (300 x 250px) 
Sponsored Listing: $40 (Image: 175 x 150px)

Tri-Corner Real Estate
Real estate-related news and  
featured properties in the region.
Published twice a month on Tuesday mid-day.
Four advertising opportunities: 
Featured Property: $180 
Upper Display Ad: $120 (250 x 220px) 
Lower Display Ad: $80 (250 x 220px)
Property Listing: $50

Print and digital packages available
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DISPLAY ADVERTISING  
AD COLUMN SIZES

Main Section of the Papers Special  
SectionsMain Body

Columns Width
1 col. 1.75”
2 col. 3.7”
3 col. 5.65”
4 col. 7.6”
5 col. 9.5”
6 col. 11.5”

Main Body Modular
Size

1/8 page 5.65”w x 5”h
1/4 page 5.65” x 10.5”
1/2 page 
horizontal

11.5” x 10.5”

1/2 page 
vertical 5.65” x 21”

Full page 11.5” x 21”

Special Tabloid Modular
Size

1/8 page 
vertical

2.45” x 5.5”

1/8 page 
horizontal 5” x 2.65”

1/4 page 5” x 5.5”

1/2 page 
horizontal

10.375” x 5.5”

1/2 page 
vertical 5” x 11”

Full page 10.375” x 11”

Special Booklet Modular
Size

1/4 page 3.628” x 4.875”

1/2 page 
horizontal

7.5” x 4.875”

1/2 page 
vertical 3.628” x 10”

Full page 7.5” x 10”

Tri-Corner Real Estate
Modular Size
1/4 page 5” x 5.5”

1/2 page 
horizontal

10.375” x 5.5”

1/2 page 
vertical 5” x 11”

Full page 10.375” x 11”

Classifieds Display
Columns Width
1 col. 1.5”
2 col. 3.15”
3 col. 4.8”
4 col. 6.5”
5 col. 8.15”
6 col. 9.8”
7 col. 11.5”

Specialist Directory
Width

All ads 2.75”

The Lakeville Journal has always been my 
go to for advertising in Litchfield County 
and environs. It is so well suited to the 
residents and newcomers coming into 
our area … listing all events, local news 
and superbly written editorials. Having 
been here for over 18 years, I am happy to 
advertise consistently with The Lakeville 
Journal that we are so very fortunate 
to have in our region. The reviews and 
publicity Argazzi Art has received during 
these years  in a small town is beyond 
what one could ask for, particularly a 
small business such as Argazzi.

ARGAZZI ART

“
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Worship Box

Good 
MechanicMonthly features showcasing 

the small businesses and 
nonprofits that drive our 
economy. Each month at least 
6 small businesses and at least 
6 local nonprofits have the 
opportunity to be highlighted in 
these 1/4 page, full color ads.

The Lakeville Journal  & The Millerton News
Small Buisness: Single: $165/week  |  Double: $300/week
Nonprofit: Single: $150/week  |  Double: $300/week

Complement your message in special editorial 
environments with longer shelf life.  Two booklets, 
“Dining Guide,” and “Local Matters,” and two tabloid 
Special Sections, “Towns & Villages,” and “Holiday Gift 
Guide,” highlight various elements of our core coverage 
and our region’s unique cultural, entertainment, and 
shopping offerings. Inquire for rates.

Remember loved ones with a published piece in the 
paper — a way to celebrate birthdays, anniversaries  or 
honor the memory of those who have passed.

The Lakeville Journal or The Millerton News
Price: $10/col. inch

DISPLAY ADVERTISING 
SPECIAL OPPORTUNITIES 

Spotlight Sizes
Single 2.8” x 2.8”

Double 
horizontal

5.6” x 2.8”

Double 
vertical 2.8” x 5.6”

A weekly feature that lists 
service times and other 
information regarding  
local places of worship.

The Lakeville Journal   
& The Millerton News

Price: $12/week

A weekly feature that 
highlights ASE Certified 
mechanics ready to help 
with auto service, repair and 
everything in between.

The Lakeville Journal   
& The Millerton News

Size: 2.825” x 2”
Price: $35/week

Spotlights
Small Business Spotlight & Nonprofit Spotlight

Special Sections

In Memoriams

We began advertising regularly in 
The Specialist Directory and Tri-
Corner Real Estate in 2023. Our ads 
have brought us significant new 
business from Lakeville Journal and 
Millerton News readers.

DAN HALL
DJ Hall Roofing

“
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LJMN MEDIA 
CALENDAR OF PUBLICATIONS

BANNERS
Banners inside broadsheet sections.

COMPASS A&E
Compass as a separate tabloid section  
publishes once a month in June, July, August, 
December. Inside broadsheet all other weeks.

SMALL BUSINESS SPOTLIGHT
Last week of each month, inside broadsheet. 

SPECIAL SECTIONS
Two booklets highlighting the region, ’Dining Guide’ 
and ‘Local Matters’, and ‘Towns and Villages’ and 
‘Holiday Gift Guide’, printed as tabloids.

TRICORNER REAL ESTATE
TriCorner Real Estate tabloid prints once a month. 
Real estate ads run in classified section every week.

2025 CALENDAR of PUBLICATIONS

JANUARY
 JAN. 23 TriCorner Real Estate
 JAN. 30 Milestones In Business 

SWSA program also publishes

FEBRUARY
 FEB. 6 Romance
 FEB. 20 FFA Week (Feb. 15-22)* 
 FEB. 27 TriCorner Real Estate

MARCH
 MARCH 6 Wellness/Camps*
 MARCH 27 Contractors, Spring Cleanup*
 MARCH 27 TriCorner Real Estate

APRIL
 APRIL 10 & 17 Easter ads (x2 with 10% discount)

including churches and restaurants
 APRIL 17 Dining Guide

booklet, separate section
 APRIL 24 TriCorner Real Estate

 MAY
 MAY 1 Mother’s Day 
 MAY 22 Towns and Villages

tabloid, separate section
 MAY 29 TriCorner Real Estate

JUNE
 JUNE 5 Garden & Landscape*
 JUNE 12 Graduations

Also June 19, 26; depending on grad. dates
 JUNE 12 Compass tabloid 
 JUNE 26 TriCorner Real Estate

JULY
 JULY 10 Compass tabloid 
 JULY 10 Canaan/Railroad Days*

Railroad Days TBD, Schedule to run  
with supporting ads. 

 JULY 31 TriCorner Real Estate

AUGUST
 AUG. 7 Great Barrington
 AUG. 7 Compass tabloid
 AUG. 28 TriCorner Real Estate

SEPTEMBER
 SEPT. 11 Automotive*
 SEPT. 18 Fall Cleanup
 SEPT. 25 TriCorner Real Estate

OCTOBER
 OCT. 2 Local Matters

booklet, separate section
 OCT. 9 Salisbury Fall Festival*

Schedule to run with supporting ads. 
 OCT. 30 TriCorner Real Estate

NOVEMBER
 NOV. 6 & 13 Thanksgiving* (x2 with 10% discount)
 NOV. 20 TriCorner Real Estate
 NOV. 27 Holiday Gift Guide

tabloid, separate section

DECEMBER
 DEC. 11 Compass tabloid
 DEC. 11 Holiday Shopping*
 DEC. 18 TriCorner Real Estate

For more information, email advertising@lakevillejournal.com or call 860-435-9873
*Schedule subject to change.

BANNERS
Banners inside broadsheet sections.

COMPASS A&E
Compass as a separate tabloid section  
publishes once a month in June, July, August, 
December. Inside broadsheet all other weeks.

SMALL BUSINESS SPOTLIGHT
Last week of each month, inside broadsheet. 

SPECIAL SECTIONS
Two booklets highlighting the region, ’Dining Guide’ 
and ‘Local Matters’, and ‘Towns and Villages’ and 
‘Holiday Gift Guide’, printed as tabloids.

TRICORNER REAL ESTATE
TriCorner Real Estate tabloid prints once a month. 
Real estate ads run in classified section every week.

2025 CALENDAR of PUBLICATIONS

JANUARY
 JAN. 23 TriCorner Real Estate
 JAN. 30 Milestones In Business 

SWSA program also publishes

FEBRUARY
 FEB. 6 Romance
 FEB. 20 FFA Week (Feb. 15-22)* 
 FEB. 27 TriCorner Real Estate

MARCH
 MARCH 6 Wellness/Camps*
 MARCH 27 Contractors, Spring Cleanup*
 MARCH 27 TriCorner Real Estate

APRIL
 APRIL 10 & 17 Easter ads (x2 with 10% discount)

including churches and restaurants
 APRIL 17 Dining Guide

booklet, separate section
 APRIL 24 TriCorner Real Estate

 MAY
 MAY 1 Mother’s Day 
 MAY 22 Towns and Villages

tabloid, separate section
 MAY 29 TriCorner Real Estate

JUNE
 JUNE 5 Garden & Landscape*
 JUNE 12 Graduations

Also June 19, 26; depending on grad. dates
 JUNE 12 Compass tabloid 
 JUNE 26 TriCorner Real Estate

JULY
 JULY 10 Compass tabloid 
 JULY 10 Canaan/Railroad Days*

Railroad Days TBD, Schedule to run  
with supporting ads. 

 JULY 31 TriCorner Real Estate

AUGUST
 AUG. 7 Great Barrington
 AUG. 7 Compass tabloid
 AUG. 28 TriCorner Real Estate

SEPTEMBER
 SEPT. 11 Automotive*
 SEPT. 18 Fall Cleanup
 SEPT. 25 TriCorner Real Estate

OCTOBER
 OCT. 2 Local Matters

booklet, separate section
 OCT. 9 Salisbury Fall Festival*

Schedule to run with supporting ads. 
 OCT. 30 TriCorner Real Estate

NOVEMBER
 NOV. 6 & 13 Thanksgiving* (x2 with 10% discount)
 NOV. 20 TriCorner Real Estate
 NOV. 27 Holiday Gift Guide

tabloid, separate section

DECEMBER
 DEC. 11 Compass tabloid
 DEC. 11 Holiday Shopping*
 DEC. 18 TriCorner Real Estate

For more information, email advertising@lakevillejournal.com or call 860-435-9873
*Schedule subject to change.

BANNERS
2024 Banners inside broadsheet sections.

COMPASS A&E
Compass as a separate tabloid section  
publishes once a month in June, July, August, 
December. Inside broadsheet all other weeks.

SMALL BUSINESS SPOTLIGHT
Last week of each month, inside broadsheet. 

SPECIAL SECTIONS
Two booklets highlighting the region,  
‘Towns and Villages’ and ‘Holiday Gift Guide’, 
printed as tabloids.

TRICORNER REAL ESTATE
TriCorner Real Estate tabloid prints once a month. 
Real estate ads run in classified section every week.

2024 CALENDAR of PUBLICATIONS

JANUARY
 JAN. 18 TriCorner Real Estate
 JAN. 25 Milestones In Business* 

SWSA program also publishes

FEBRUARY
 FEB. 1 Romance
 FEB. 22 FFA Week (Feb. 17-24)* 
 FEB. 29 TriCorner Real Estate

MARCH
 MARCH 7 Wellness/Camps*
 MARCH 28 Easter ads

including churches and restaurants
 MARCH 28 TriCorner Real Estate

APRIL
 APRIL 18 Contractors, Spring Cleanup*
 APRIL 25 TriCorner Real Estate
 APRIL 25 Discover The Berkshires

booklet, separate section

MAY
 MAY 23 Towns and Villages

tabloid, separate section
 MAY 30 TriCorner Real Estate

JUNE
 JUNE 6 Garden & Landscape*
 JUNE 13 Graduations

Also June 20, 27; depending on grad. dates
 JUNE 13 Compass tabloid 
 JUNE 27 TriCorner Real Estate

JULY
 JULY 11 Compass/Dining Guide 
 JULY 11 Canaan/Railroad Days*

Railroad Days TBD, Schedule to run  
with supporting ads. 

 JULY 25 TriCorner Real Estate

AUGUST
 AUG. 1 Kent Sidewalk Sales
 AUG. 8 Compass tabloid
 AUG. 29 TriCorner Real Estate

SEPTEMBER
 SEPT. 12 Automotive*
 SEPT. 26 TriCorner Real Estate

OCTOBER
 OCT. 3 Discover Dutchess County

booklet, separate section
 OCT. 31 TriCorner Real Estate

NOVEMBER
 NOV. 7 Thanksgiving
 NOV. 21 TriCorner Real Estate
 NOV. 28 Holiday Gift Guide

tabloid, separate section

DECEMBER
 DEC. 5 Compass tabloid
 DEC. 12 Holiday Shopping*
 DEC. 19 TriCorner Real Estate

For more information, email advertising@lakevillejournal.com or call 860-435-9873
*Schedule subject to change.

BANNERS
Banners inside broadsheet sections.

COMPASS A&E
Compass as a separate tabloid section  
publishes once a month in June, July, August, 
December. Inside broadsheet all other weeks.

SMALL BUSINESS SPOTLIGHT
Last week of each month, inside broadsheet. 

SPECIAL SECTIONS
Two booklets highlighting the region, ’Dining Guide’ 
and ‘Local Matters’, and ‘Towns and Villages’ and 
‘Holiday Gift Guide’, printed as tabloids.

TRICORNER REAL ESTATE
TriCorner Real Estate tabloid prints once a month. 
Real estate ads run in classified section every week.

2025 CALENDAR of PUBLICATIONS

JANUARY
 JAN. 23 TriCorner Real Estate
 JAN. 30 Milestones In Business 

SWSA program also publishes

FEBRUARY
 FEB. 6 Romance
 FEB. 20 FFA Week (Feb. 15-22)* 
 FEB. 27 TriCorner Real Estate

MARCH
 MARCH 6 Wellness/Camps*
 MARCH 27 Contractors, Spring Cleanup*
 MARCH 27 TriCorner Real Estate

APRIL
 APRIL 10 & 17 Easter ads (x2 with 10% discount)

including churches and restaurants
 APRIL 17 Dining Guide

booklet, separate section
 APRIL 24 TriCorner Real Estate

 MAY
 MAY 1 Mother’s Day 
 MAY 22 Towns and Villages

tabloid, separate section
 MAY 29 TriCorner Real Estate

JUNE
 JUNE 5 Garden & Landscape*
 JUNE 12 Graduations

Also June 19, 26; depending on grad. dates
 JUNE 12 Compass tabloid 
 JUNE 26 TriCorner Real Estate

JULY
 JULY 10 Compass tabloid 
 JULY 10 Canaan/Railroad Days*

Railroad Days TBD, Schedule to run  
with supporting ads. 

 JULY 31 TriCorner Real Estate

AUGUST
 AUG. 7 Great Barrington
 AUG. 7 Compass tabloid
 AUG. 28 TriCorner Real Estate

SEPTEMBER
 SEPT. 11 Automotive*
 SEPT. 18 Fall Cleanup
 SEPT. 25 TriCorner Real Estate

OCTOBER
 OCT. 2 Local Matters

booklet, separate section
 OCT. 9 Salisbury Fall Festival*

Schedule to run with supporting ads. 
 OCT. 30 TriCorner Real Estate

NOVEMBER
 NOV. 6 & 13 Thanksgiving* (x2 with 10% discount)
 NOV. 20 TriCorner Real Estate
 NOV. 27 Holiday Gift Guide

tabloid, separate section

DECEMBER
 DEC. 11 Compass tabloid
 DEC. 11 Holiday Shopping*
 DEC. 18 TriCorner Real Estate

For more information, email advertising@lakevillejournal.com or call 860-435-9873
*Schedule subject to change.
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LJMN MEDIA 
SPECIAL DEADLINES

2025 DEADLINES • TABLOIDS and BOOKLETS

MILLERTON NEWS
The

The Winsted Journal
For more information, 

email advertising@lakevillejournal.com
or call 860-435-9873

COMPASS A&E

SPECIAL SECTIONS

TRI-CORNER R. E.
JUNE
 MAY 29 Advertising Deadline
 JUNE 12 Compass Published 

JULY
 JUNE 26 Advertising Deadline
 JULY 10 Compass Published

AUGUST
 JULY 24 Advertising Deadline
 AUG. 7 Compass Published

DECEMBER
 NOV. 26 Advertising Deadline
 DEC. 11 Compass Published

JANUARY February Issue
 JAN. 10 Advertising Deadline
 JAN. 23 TriCorner Real Estate Published

FEBRUARY March Issue
 FEB. 14 Advertising Deadline
 FEB. 27 TriCorner Real Estate Published

MARCH April Issue
 MARCH 14 Advertising Deadline
 MARCH 27 TriCorner Real Estate Published

APRIL May Issue
 APRIL 11 Advertising Deadline
 APRIL 24 TriCorner Real Estate Published

MAY June Issue
 MAY 16 Advertising Deadline
 MAY 29 TriCorner Real Estate Published

JUNE July Issue
 JUNE 13 Advertising Deadline
 JUNE 26 TriCorner Real Estate Published

JULY August Issue
 JULY 18 Advertising Deadline
 JULY 31 TriCorner Real Estate Published

AUGUST September Issue
 AUG. 15 Advertising Deadline
 AUG. 28 TriCorner Real Estate Published

SEPTEMBER October Issue
 SEPT. 12 Advertising Deadline
 SEPT. 25 TriCorner Real Estate Published

OCTOBER November Issue
 OCT. 17 Advertising Deadline
 OCT. 30 TriCorner Real Estate Published

NOVEMBER December Issue
 NOV. 7 Advertising Deadline
 NOV. 20 TriCorner Real Estate Published

DECEMBER January 2023 Issue
 DEC. 5 Advertising Deadline
 DEC. 18 TriCorner Real Estate Published

APRIL Dining Guide
 MARCH 27 Advertising Deadline
 APRIL 17 Dining Guide

booklet, separate section

MAY Towns and Villages
 MAY 1 Advertising Deadline
 MAY 22 Towns and Villages

tabloid, separate section

OCTOBER Local Matters
 SEPT. 11 Advertising Deadline
 OCT. 2 Local Matters

booklet, separate section

NOVEMBER Holiday Gift Guide
 NOV. 6 Advertising Deadline
 NOV. 27 Holiday Gift Guide

 tabloid, separate section

lakevillejournal.com

millertonnews.com
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LJMN MEDIA 
ADVERTISING POLICIES

Deadlines

Advertising Policies

WEEKLY DISPLAY 
ADVERTISING
Friday at 4 p.m.  
except early deadlines 
around holidays

WEEKLY CLASSIFIED 
ADVERTISING
Display ads Friday at 4 p.m.
Line ads Monday at 12 p.m.

SPECIAL SECTIONS,  
INCLUDING  
TRI-CORNER REAL ESTATE
See page 15

Publisher reserves the right 
to refuse or cancel any 
advertisement at any time for 
any reason.

No ads will be accepted after 
deadline. Cancellation of ads 
after deadline will be charged at 
50% of cost.

Accounts not paid within terms 
of invoice are considered past 
due and are subject to a 1.5% 
per month service charge. First-
time advertisers must pre-pay 
until credit is approved.

Rate changes subject to 30 days 
notice. Frequency agreements 
require insertion of minimum 
space at least once every edition 
during the period. Those 
not fulfilling their contract 
commitment will be short rated 
to the nearest earned rate.

LJMN Media shall not be 
liable for errors or omissions 
in, or failure to insert, any 
advertisement beyond the cost 
of actual space occupied. At 
publisher’s discretion a credit 
for future advertising will be 
issued ONLY up to the value 
of the advertisement on first 
insertion date in which the error 
appeared.

The Lakeville Journal and 
The Millerton News review 
advertisements to ensure 
an appropriate fit within 
a community publication. 
We strive to maintain high 
standards in both news and 
advertising, and as part of our 
mission we remain committed 
to seeking truth, and respect 
for all members of our 
communities.

Therefore, in general, 
advertisements in the following 
categories are unacceptable:

• Misleading, inaccurate, 
incendiary, or fraudulent 
content.

• Inappropriate content or 
language, or ads that may 
be gratuitously offensive on 
religious, racial or ethnic 
grounds.

• Ads that advance conspiracy 
theories, or lead to faux or 
scam websites.

• Ads without sponsors name 
(blind ads).

• Tobacco ads.

• Advertisements that 
discriminate on the grounds 
of race, religion, sex, age, etc.

Advertisements which simulate 
editorial style must carry the 
word “ADVERTISEMENT” 
in clear and legible type.The 
Lakeville Journal and The 
Millerton News retain the right 
to decline any advertisement 
offered to us.

Readers are invited to inform 
the publisher that an advertiser 
has not fulfilled its promise and 
the publisher will investigate 
such complaints.
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LJMN MEDIA
SAMPLE OF PUBLICATIONS

June 13, 2024
COMPASS
Your Guide to Tri-State Events

SUPPLEMENT TO THE LAKEVILLE JOURNAL AND THE MILLERTON NEWS

COMMUNITY
A Millerton  
love story 4

FILM
Berkshire 
film festival 6

FISHING
Research and 
development 10

ART
NWCT Arts 
Council  12

THEATER
Joy at The 
Playhouse 9
The Sharon 
Playhouse honors 
Bobbie Olsen 
at its annual 
Spotlight Gala

Discover October 2022.indlDiscover October 7, 2021.indl

LJMN MEDIA, INC.
The Lakeville Journal, The Millerton News, Compass, lakevillejournal.com, millertonnews.com

APRIL 2025

Restaurants, cafés, shops & more

LocalLocal
DINING GUIDE

NOVEMBER 2024

It’s giving 
season!

From a limited 
budget to full 

luxury, the 
best holiday 

shopping is local.

GIFT GUIDEGIFT GUIDE
holidayholiday

A Supplement to Th e Lakeville Journal, Th e Millerton News, Compass, lakevillejournal.com, millertonnews.com

Front

klemmrealestate.com

COME LET 
US SHOW 

YOU!

#1 Boutique Firm in Connecticut

SALISBURY, CT                          ASK $7.900.000

#1 Highest Sale Litchfield County 2021
Highest Sale EVER Salisbury

SOLD
2021!

ROXBURY, CT                            ASK $6.200.000

#2 Highest Sale Litchfield County 2021
Highest Sale Roxbury 2021

SOLD
2021!

WASHINGTON/NEW PRESTON, CT    ASK $5.995.000

#3 Highest Sale Litchfield County 2021
Highest Sale Washington 2021

SOLD
2021!

SHARON, CT                              ASK $4.950.000

#5 Highest Sale Litchfield County 2021
Highest Sale Sharon 2021

SOLD
2021!

WASHINGTON, CT                ASK $4.995.000

#7 Highest Sale Litchfield County 2021
2nd Highest Sale Washington 2021

SOLD
2021!
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KLEMM REAL ESTATEInc
LITCHFIELD COUNTY’S PREMIER BROKERS

Klemm Listed 
and 

Klemm Sold

Klemm Listed 
and 

Klemm Sold

Klemm Listed 
and 

Klemm Sold

SOLD OVER 
ASKING PRICE!

THE LAKEVILLE JOURNALTHE LAKEVILLE JOURNAL, Thursday, December 2, 2021, Thursday, December 2, 2021

12 PAGES IN 2 SECTIONS    VOLUME 125 NUMBER 18 © 2021  The Lakeville Journal Company, LLC  Periodical Rate Postage Paid at Lakeville (Town of Salisbury), Connecticut 06039 THURSDAY, DECEMBER 2, 2021    $2.00

Covering � e News In Connecticut’s Northwest Corner And Its Environs Since 1897

CELEBRATING 125 YEARS of Fostering the Free Flow of Information and Opinion

See PLAYHOUSE, Page A6See COVID-19, Page A6

See TRAUMA, Page A6

Help Wanted, 
Services, 

Real Estate
Pages B5-6

TriCornerNews.com

Nourish 
the spirit

Letters, Columns 
Opinion, 

Pages B3-4

Eagles?
Page B5

Farewell to 
Sondheim

Compass, 
Page B1

Holiday 
bazaar
Page B5

Claudia 
Cayne 
retires
Page A3

Cornwall 
presents � ve-

year plan
Page A3

Directors Wager and 
Levinstein to leave 
Sharon Playhouse

Light up 
the night 
for the 
holidays

By Cynthia 
Hochswender

NORTH CANAAN — 
� e holiday season rolled 
in fast, before many had 
� nished  their le� overs 
from � anksgiving din-
ner on Nov. 25. Snow 
on Friday, Nov. 26, gave 
the Northwest Corner a 
White Christmas feeling. 
� e � rst candles were lit 
for Hanukkah on Sunday 
night, Nov. 28. 

And the Canaan Fire 
Company’s Parade of 
Lights was held that same 
evening, with trucks of all 
shapes, sizes and vintages 
loaded up with holiday 
decorations and lights. 
� e vehicles lined up in 
the Stop & Shop parking 
lot — so many of them 
that the parade stretched 
all the way from the start 
point behind the grocery 
store all the way around 
the perimeter of the park-
ing area.

Canaan Fire Company 
Chief Brian Allyn happily 
said that he didn’t know 
how many trucks would 
show up to participate that 
evening, but it was clear-

PHOTOS BY CYNTHIA HOCHSWENDER

Santa was at the wheel of the Canaan Fire Company truck, 
top photo; students in the Housatonic Valley Regional High 
School FFA program were also there, their � oat adorned 
with greenery from the Holiday Shop (open until Dec. 23).

PHOTOS BY CYNTHIA HOCHSWENDER

COVID-19

Nursing home outbreak 
over, but emotional 

trauma lingers

PHOTO BY LANS CHRISTENSEN

Here comes Santa Claus!
Santa Claus came to town for the  St. Andrew’s Christ-
mas Bazaar in Kent on Saturday, Nov. 20. For more 

photos, turn to Page B5. 

By Debra A. Aleksinas

NORTH CANAAN — Two 
days before � anksgiving, 
Kevin O’Connell, CEO of the 
Geer Village Senior Commu-
nity, received welcome news: 
� e latest round of testing on 
residents and sta�  at the on-
site nursing and rehabilitation 
center “all came back negative” 

for COVID-19, he reported in 
a phone interview.

Over the past two months, 
Geer had been battling an out-
break of the virus, which had 
sickened 89 residents and sta�  
at the nursing home, causing 
eight deaths among residents 
of that building on the large 
North Canaan campus. For 
O’Connell, the negative test 
results came as a blessing. 

In a Nov. 26 update to 
sta� , residents and family, he 
reported that with input from 
the state Department of Public 
Health (DPH), “we are con� -
dent to say that this outbreak 
is over.” 

All unvaccinated sta�  will 
continue to be tested twice 
weekly; residents will be tested 
as needed (neither the Cen-
ter for Medicare and Medic-

aid Services (CMS) nor DPH 
recommend routine testing of 
residents).

But while the imminent 
threat from the virus has 
subsided at the 120-bed nurs-
ing home, the psychological 
scars the outbreak has caused 
may take time to heal, noted 
O’Connell. He predicted that 
some sta� , “will have a delayed 
response to the trauma. � ey 
haven’t yet had an opportunity 
to process their grief.” 

The road to emotional 
recovery, said the Geer ad-
ministrator, will begin with 
counseling assistance and peer 
support. “We do have many 
volunteers to help, including 
a social worker with the be-
havioral health company we 

“We’re � ghting a health-care war here. 
Every day that we don’t have somebody test 
positive for COVID is a day of healing for us.”

Cady Bloodgood, Geer Director of Nursing

By Cynthia Hochswender

SHARON — A� er four 
years at the helm of � e Sha-
ron Playhouse, Artistic Di-
rector Alan M-L Wager and 
Managing Director Robert 
Levinstein have announced 
that they will leave the theater 
on Dec. 31.

“We had a wonderful run, 
it’s time to turn it over to an-
other team,” they said in an 
interview on Nov. 26.

� e charismatic pair suc-
cessfully guided the theater 
through four years — two of 
which were made challenging 
by the COVID-19 pandemic 
— � nding innovative ways to 
attract patrons to the Sharon 
venue with everything from 
cabaret nights to laser light 
shows, most of them on a cus-

tom-built stage in the parking 
lot.

In their short time in the 
Northwest Corner, the two 
theater professionals seemed 
to be everywhere and to have 
met (and befriended) every-
one in the region.  

“� ey’ve done wonderful 
work for us, we’re really, re-
ally sorry to see them leave,” 
said Emily Soell, president of 
the theater’s board of direc-
tors and an actress who has 
appeared in many Sharon 
Playhouse productions over 
the years.  

Although Levinstein and 
Wager will oversee the � nal 
productions of this year, the 
Playhouse board will begin 
now to look for new leader-
ship. 

“We’ve had many di� erent 
iterations of these two jobs, 
where we’ve had a managing 
director full time, an artistic 
director part time, we’ve tried 
many things.”

Soell said it’s possible the 
Playhouse will hire a manage-
ment consultant specializing 
in the arts to help the vener-
able theater to move forward.

“We are going to try to be 
very careful and � nd the right 

Finding ways to keep trauma at bay
LAKEVILLE — Marietta 

Whittlesey, a Lakeville psycho-
therapist, said a group debrief-
ing among Geer’s nursing sta�  
is a good idea, post-outbreak, 
as is access to mental health 
counselors. “An acute stress 
disorder could morph into a 
more serious case of Post-Trau-
matic Stress Disorder (PTSD),” 
if le�  untreated, she noted.

“Our minds really know 
how to process a lot more than 
people realize,” but there is also 
a point where closure is di�  -
cult for some people, Whittle-
sey explained. 

“� at is when individuals 
should seek specialized trauma 
treatment from the many men-
tal health counselors available 
throughout the area.”

Symptoms that may man-
ifest following an extremely 
stressful situation include 
persistent � ashbacks or night-
mares, avoidance of a particu-
lar location where the trauma 
happened and hypervigilance 
regarding COVID-19. 

For example, someone not 
wanting to return to work, she 
noted. 

“Also, feelings that they 
should have been able to do 
something more to help, a 
feeling of responsibility,” the 
Licensed Professional Coun-
selor noted.

Starlight memorial 
will be bittersweet

A cherished annual end of 

“They’ve done 
wonderful work 
for us, we’re really, 
really sorry to see 
them leave.” 

Emily Soell, president 
of the theater’s 

board of directors

See LIGHTS, Page A6
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A jumper’s eye view
Tate Frantz had a panoramic view as he flew off the 65-meter hill at the Salisbury Winter Sports Association’s Jump-
fest last weekend. For a story and photos, turn to Page A5. Additional photos are on A6 and B3.

“It can only get better.”
Rene Boardman, 

Agriculture education teacher

COVID-19 protocols

How HVRHS 
teachers  
are adapting

By Patrick L. Sullivan

FALLS VILLAGE — Last 
March, as the COVID-19 pan-
demic hit, Region One schools 
closed abruptly and shifted to 
remote or distance learning.

For the 2020-21 school year, 
the six K-8 schools reopened 
for in-person learning, and 
Housatonic Valley Regional 
High School (HVRHS) used 
a hybrid model, combining 
in-person and online instruc-
tion.

Some of the teachers at the 
high school are in the build-
ing, and some opted to work 
remotely.

Three HVRHS teachers 
spoke to The Lakeville Journal 

about their experience in the 
current school year.

Science teacher Letitia Gar-
cia-Tripp said the problem of 
doing lab assignments for bi-
ology and chemistry students 
was overcome by a grant from 
the 21st Century Fund for 
HVRHS. The grant allowed for 
the purchase of lab kits that 
were sent home to students.

Garcia-Tripp is working 
from home, so she has to ma-
neuver between the students 
who are in the building and 
those who are at home.

“We find ways to make it 
work,” she said.

“It’s very different than last 

See ADAPTING, Page A6

See PIZZA, Page A6 See COG, Page A6

See SPORTS, Page A6

Yes, there will be  
a winter sports season!

year,” Housatonic Valley Re-
gional High School (HVRHS)
Athletic Director Anne Mac-
Neil said. “The bottom line 
and the way I’m thinking of 
the whole season is that this is 
for the kids and we want to give 
them the best we can.”

The most visible change is 
the requirement that the players 
wear masks, a decision handed 
down from the National Fed-
eration of High School Sports. 
Like the Mountaineers boys 
basketball team (who lost their 
Wednesday, Feb. 10, home game 
against the Chiefs, 66-to-27), 
every athlete in every sport is 
required to wear a mask for the 
entirety of the contest, with the 
exception of swimmers when 
they are in the pool.

MacNeil said scheduling 
practices has also been a chal-
lenge.

Besides Wednesdays, where 
the high school is closed for 

cleaning, both basketball teams 
have kept a somewhat regular 
practice schedule, meeting five 
days a week on their own hard-
wood. Alpine skiing travels to 
Mohawk Ski Area in Cornwall 
three days a week for practices.

When it comes to ice hock-

PHOTO BY CYNTHIA HOCHSWENDER

Dean Diamond of Deano’s in Lakeville has had many 
years of practice at throwing pies in the sky. Naturally, 
he agrees that Connecticut makes the best pizzas.

Fairfield 
Farm
Sustainable 
agriculture 
& lively 
outreach

By Leila Hawken

LAKEVILLE — The 
future of farming is here 
and now, thanks to a bur-
geoning, committed agri-
cultural program found at 
The Hotchkiss School and 
its integrated educational 
program at Fairfield Farm.

The farm is located 
on 287 acres adjoining 
the school’s campus, and 
it houses an active agri-
cultural program invit-
ing school-community 
involvement in hands-on 
experiences in everything 
from organic and sustain-
able soil health to seeds, 
plants, harvesting, cook-
ing, nutrition and support-

Pie in the sky, a half-
baked idea — or is 
Connecticut pizza  
really the best?

By Debra A. Aleksinas

Lawmakers have introduced 
a bill that would designate piz-
za as Connecticut’s official state 
food, sparking a Tri-state de-
bate over whose pies reign su-
preme. In response, Northwest 
Corner residents and pizzeria 
owners are defending Con-

necticut’s savory slices.
“It would be an honor,” said 

Chris Christodoulou at State-
line Pizza in North Canaan, 
where his medium-crust pan 
pies keep customers coming 
back for more. While the piz-
zeria owner gave high marks 
to New York and neighboring 
Massachusetts for their tasty 
pies, he said Connecticut 
chefs offer greater variety and 
therefore deserve the bragging 

Paying for recycling costs, and 
Eversource’s efforts to do better

By Patrick L. Sullivan

GOSHEN — Katie Dykes, 
the commissioner of the state 
Department of Energy and 
Environmental Protection 
(DEEP), told the Northwest 
Hills Council of Governments 
(COG) on Thursday, Feb. 11, 
that she expects the state Leg-
islature to take action in the 
current session on requiring 
manufacturers of gas cylinders 
and tires to assume the costs of 
disposal.

Extended Producer Re-
sponsibility (EPR) arrange-
ments already exist for disposal 
of mattresses, paint and elec-
tronics, she said.

Adding tires and gas cylin-
ders to the list is “do-able” in 
this session, she added.

Dykes laid out a lengthy 
list of DEEP priorities, with a 
concentration on waste man-
agement.

She also mentioned an up-
dated bottle bill, which would 
increase the deposit on bottles 

and cans, and a statewide law 
requiring unit-based pricing 
(aka Pay As You Throw) at 
transfer stations.

On the latter, Dykes ac-
knowledged that unit-based 
pricing is controversial and 
suggested a statewide mandate 
would provide some political 
cover for municipal officials. 
She also said she didn’t expect 
the Legislature to move on the 
issue in this session.

See FARM, Page A6

PHOTO BY HUNTER O. LYLE

Housatonic forward Harri-
son Schopp, a junior, took 
a free throw during a home 
game against the Non-
newaug Chiefs on Wednes-
day, Feb. 10. Schopp fin-
ished the Mountaineers’ 
second game of the season 
with 4 points.

By Hunter O. Lyle
 
FALLS VILLAGE — When 

the officials blew their whistles 
during the second quarter of 
the Housatonic Mountaineers’ 
matchup against the Non-
newaug Chiefs on Wednesday, 
Feb. 10, it was not a timeout or 
a foul that stopped the clock. In-
stead, it was a soon-to-be-famil-
iar “mask break,” allowing play-
ers on both basketball teams to 
social distance themselves and 
take off their masks, one of the 
new COVID-19 protocols un-
der effect for school sports.

As of Tuesday, Jan. 19, sports 
have returned for the winter 
season, albeit with a handful of 
health and safety restrictions. 
Boys and girls basketball, ice 
hockey, swimming and Alpine 
skiing will have a 12-match reg-
ular season that is scheduled to 
end by March 28.

“This is a totally different 
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PHOTO BY LANS CHRISTENSEN

The Housatonic River has been at or near flood stage 
with the heavy rain falling this week. Recreational 
visitors are reminded that the water is extremely 
dangerous. This photo was taken at Bull’s Bridge in 
Kent on Thursday, July 8.

PHOTOS BY PATRICK L. SULLIVAN AND ANABELLE BAUM

Top photo,  Tom Stansfield talked Ford vs Willys jeeps 
with fellow enthusiasts at the car show Sunday, July 11. 
Micheal Smith’s 1958 Chevy Biscayne is a vintage ride 
that takes him everywhere from home in Enfield, Conn., 
to Lake George, N.Y., to Falls Village for the car show.

Take no chances when 
the river is at flood stage
By Cynthia Hochswender

It stopped raining for a 
minute on Saturday, July 10, 
and the flow of the Housa-
tonic River levels began to 
level off — but then the rain 
began to drum down steadily 
again on Sunday afternoon.

Monday brought still 
more rain. For the Housa-
tonic River at the Great Falls 
in Falls Village, flood stage 
is 7 feet, as measured by the 
U.S. Geological Survey. The 
water level just reached 7 feet 
on July 10, dropped briefly 
and rose again on Monday 
night.

Discharge levels tell you 
how fast and how hard the 
water is charging through 
between the river banks. 
On July 10 at Falls Village 
the discharge in cubic feet 
per seconds (CFS) peaked 
for the week at 6,000 CFS; 
the median rate in July is 
usually 300-400 CFS. 

Near Bull’s Bridge in 
Kent, the river height was 
measured at a little over 7 
feet on Saturday and again 
on Monday morning.

The discharge peaked on 
Saturday at 7,000 CFS, de-

clined and then rose again by 
Monday afternoon to 7,000 
CFS. This dropped to 5,290 
CFS on Tuesday morning, 
July 13.

The Housatonic River is 
always much more danger-
ous than it seems to be, and 
this is especially true when 
the river is flooding or close 
to flooding. 

Recreational visitors hop-
ing to fish, swim or boat are 
reminded that several peo-
ple drown or endanger their 
lives on the river every year. 
In the current conditions 
the river is dangerous and 
should be avoided. 

Lakeville Journal Senior 
Reporter and fishing col-
umnist Patrick L. Sullivan 
warned that, especially with 
young children, “If you slip, 
you’re gone.”

He said the river is likely 
to remain fast, full and dan-
gerous for at least a week to 
10 days after the rains end. 

And there is more rain in 
the 10-day forecast.

“I cannot overemphasize 
how dangerous the Hous 
is when it is high,” he said. 
“And when it’s flooding, or 
close to it, forget it.”

To monitor the river flow 
at Falls Village go to https://
waterdata.usgs.gov/nwis/
uv?01199000.

Delighted to be out and 
about, together, with a 
respite from the rain

By Patrick L. Sullivan

FALLS VILLAGE — The 
rain held off until about 1 p.m. 
on Sunday, July 11 — more 
than enough time for the Falls 
Village Car and Motorcycle 
Show to settle into a groove.

The car show was part of 
the Discover Falls Village 
weekend, with activities all 
over town on both Saturday 
and Sunday. The village was 
already hopping at 9:30 a.m. 
Sunday morning. 

Tom Stansfield of Goshen 
had his 1943 Ford Army jeep, 
with authentic accessories. 
He said the vehicle originally 
belonged to his father-in-law, 
and when they first hauled it 
out of the barn where it had 
been stored, it only took a few 
adjustments to get it running.

This was in the 1970s. Since 
then “we’ve hardly done any-
thing” to it.

Stansfield said he had been 
collecting World War II mem-
orabilia since he was a child, so 
the jeep was a natural fit.

He also said that someone 
had spotted the canvas pup 
tent set up on the grass by the 
jeep. Stansfield’s tent is Viet-
nam-era; the passerby said he 
had a World War II version, 
and offered to trade.

Between the Lee H. Kellogg 
School and the D.M. Hunt 
Library was a 1909 Cadillac, 
owned by Steve Ryder of Gran-

by, Conn. He was showing a 
curious fellow the primer cups 
on the cylinders.

“What are these for, oil?” 
asked the man.

“No, gas,” said Ryder, look-
ing pleased at the reaction.

He said the Cadillac is hard 
to crank over, especially when 
it’s cold. So a small amount of 
fuel poured directly into the 
cylinder gets things going.

Ryder was asked how the 
Cadillac drives.

“It’s a hoot.”
He was asked if he was 

satisfied with the state of the 
restoration. Well, yes, but … 
there’s always something that 
needs doing, he replied.

“We’ve had it down to the 
screws.”

On Saturday morning 
things were more placid. The 
library tag sale at the Center 
on Main had the usual stuff — 
blue jars, plates, small kitchen 
appliances — and some unusu-
al items, including not one but 
two Disposall garbage disposal 
units still in their boxes.

A woman approached the 
checkout with a shelving unit. 
She eyed a small table near-
by. She considered the price, 
which was nominal. “I think 
I’ll take that too.”

Then she looked at the otto-
man, which was hosting an old 
sewing machine. “That too,” 
she said.

Toymakers Coffee and 
Eclectics was open, with an-
tiques for sale and edibles 
available for a donation. Sun-
day morning the Toymakers 
parking lot was full of motor-

What to do as the gypsy 
moths lay their eggs

By Cynthia Hochswender

Those large brown moths 
that seem to be everywhere 
right now are the next life 
stage of those same caterpil-
lars that defoliated acres of 
trees in the Northwest Corner 
earlier this summer.

Yes, the gypsy moth cater-
pillars are all grown up now 
and are laying egg masses in 
preparation for next year.

In his weekly column in 
The Lakeville Journal, on Page 
B3, John Harney Jr. talks about 
the moths and recommends 
that anyone with a particularly 
bad infestation get in touch 
with a tree expert. He recom-
mends David Beers, who is a 
forester with the Connecticut 
Department of Energy and 
Environmental Protection.

It seems that everyone in 
the Northwest Corner in the 
past week has been trying to 
figure out what to do about the 
moths (and their egg masses). 

Here is some advice from 
Beers. In response to a ques-
tion about what the average 
property owner can do, he 
warned that, “First of all, this 
advice is really only financially 
and logistically practical for 

an individual tree or a small 
number of trees.” 

He further warned that  
“caterpillars can crawl, or 
get blown from one tree to 
another. So egg mass control 
efforts are most effective on 
single trees or groups of trees 
separated from other trees.”

But, he noted, “On the oth-

er hand, something is better 
than nothing.”

His suggestions: “Once the 
moths have finished laying the 
light brown furry egg masses 
(by late August) and the leaves 
are off the trees (by late Oc-
tober), the egg masses can 
then be scraped off the trees 
or sprayed. 

“Each mass should be 
entirely removed and put in 
soapy water for two days be-
fore discarding the remains in 
the trash. The egg masses can 
also be sprayed and soaked 
with an agricultural soap or 
a horticultural oil that speci-
fies that gypsy moth eggs are 
among the pests it kills.

“It is fairly simple for any-
one to do the scraping work 
on the bottom part of the 
trunk, but the egg masses are 
all over the bark on the entire 
tree, including branches. 

“Again, something is better 
than nothing.

To treat the entire tree, it 
is best to hire a certified ar-
borist.”

The state’s list of tree spe-
cialists can be found online at 
https://ctpa.org/wp-content/
uploads/CT-Arborists-List.
pdf.

PHOTO BY SADIE LEITE

Tag sales this year are trea-
sure troves, after a 2020 
summer of no sales.

PHOTO FROM GYPSY MOTH ALERT

This photo from the web-
site www.gypsymothalert.
com in New Jersey shows 
female gypsy moths laying 
egg masses. 
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Sold! So what’s next 

for the Kaplan Farm?

Mayor Middlebrook reflects on her tenure

Millerton elections 

Tuesday, June 15

Amenia’s M&T Bank  

to close on June 10

PHOTO BY JUDITH O’HARA BALFE

Major Kathryne M. Rohde, commander of New York State Police 

Troop K, made her first appearance at a Memorial Day event on 

Friday, May 28. 

Major Kathryne Rohde takes helm 

at New York State Police Troop K

By JUDITH O’HARA BALFE

judithb@millertonnews.com

SALT POINT — When Troop K 
of the New York State Police (NYSP) 
held a Memorial Day ceremony on 
Friday, May 28, for many it was their 
first introduction to the troop’s new 
commander, Major Kathryne M� Ro-
hde�  Named by New York State Act-
ing Superintendant Kevin P� Bruen, 
her appointment became official on 
May 27� Rohde takes over from Major 
Michael J� Drake, who will be serving 
with the Division of State Police in 
the Professional Standards Bureau 
at Division Headquarters� 

“I whole heatedly believe in the 
oath I have taken and will continue 
to serve the state, its citizens and the 
people I have been blessed to lead 
with the utmost honor, integrity, re-
spect and compassion,” said Rohde� 
“I’m truly grateful for this oppor-
tunity and look forward to leading 
the outstanding men and women 
assigned to Troop K�”

Rohde began her service with the 
NYSP on May 10, 1999 when she en-
tered its Police Academy� Upon grad-
uating, she was assigned to Troop F, 
in the western corridor of the state� 
She earned the rank of sergeant in 

By WHITNEY JOSEPH

editor@millertonnews.com

NORTH EAST — The farmland 
on Route 22 in North East/Millerton 
that was owned for many years by 
Sam Kaplan and his father before him 
has been for sale for so many years 
that Linda Kaplan has lost track�

But however long it’s been since 
her late husband’s family farm was 
put up on the market, she said she’s 
just thankful that it finally sold�

“Yes, I’m mostly relieved,” she said 
on Friday morning, June 4, after word 
had spread around town that all three 
parcels of the former Joseph Kaplan 
and Sons, Inc�, Dairy Farm had been 

sold to NML LLC, which is registered 
in New York City� “Oh goodness, it’s 
probably, I don’t know, 10, 15, 20 years 
[that it’s been for sale]�” 

Her husband, Sam, died in 2017�
The three parcels are south of 

the village of Millerton at 5681-5705 
Route 22, across from the Harney Tea 
factory and near Silamar Farm�

The buildings include a small con-
crete building, a small residence, a red 
barn with fading paint and a similarly 
aged white Victorian-style residence, 
whose white paint has largely turned 
black� 

In total, according to the website 

By WHITNEY JOSEPH

editor@millertonnews.com

MILLERTON — The hot and hazy 
days of June are not typically associ-
ated with municipal elections, but in 
the rural village of Millerton, popular 
for its one-of-a-kind and surprisingly 
chic shops, eateries and plethora of 
antiques stores, June is exactly when 
villagers are expected to vote� Village 
Elections this year are on Tuesday, 
June 15, from noon to 9 p�m�

According to the Dutchess County 
Board of Elections, there are 515 reg-

istered voters among the population 
of roughly 1,000 in Millerton (193 
Democratic, 120 Republican, 10 Con-
servative, four Working Families, four 
Green Party, two Libertarian Party, 42 
Independence Party and 139 No Of-
ficial Party), all of whom will have to 
go to the Village Offices at 5933 North 
Elm Ave� (Route 22), which are serving 
the community while the Village Board 
decides what to do with the decaying 
Village Hall building on Dutchess Av-
enue that’s in dire need of repair� The 

By KAITLIN LYLE

kaitlinl@millertonnews.com

AMENIA — After a successful 
27-year-long run, the Amenia branch 
of M&T Bank at the intersection of 
routes 22, 44 and 343, at the town’s 
iconic Fountain Square, will be clos-
ing its doors, on Thursday, June 10� 

“It’s disappointing that we’re los-
ing a foundation,” town Supervisor 
Victoria Perotti said, “… especially 
one that has been in the center of 
town and walkable for most people�”

Perotti said residents will have to 
drive or find other means to get to 

the only other bank in town, the Bank 
of Millbrook at 5086 Route 22 in the 
Freshtown Plaza� Others may have to 
consider online banking� 

She also spoke of the rich his-
torical significance of the circa-1865 
stone building where the M&T Bank 
branch has been located for almost 
three decades� 

While the town wasn’t told any of 
the particulars of what is happening 
with the property, Perotti said Ame-
nia is “trying, hoping, that someday 
another bank or credit union will 

PHOTO SUBMITTED

From left, Maplebrook School Class of 2021 graduates Thomas Schiavone, Rebecca 

Rowland, Tanya Spengler and Anna Sudderth posed for photos before the graduation 

ceremony held at 1:30 p.m. on Saturday, May 29. For full story and another photo, 

turn to Page A5.

Maplebrook graduates are all smiles

2005� In 2010 she accepted an assign-
ment to the Governor’s Protective 
Service Detail and in 2012, after rising 
to the rank of lieutenant, she joined 
the Professional Standards Bureau� 

Shortly thereafter, Rohde trans-
ferred to the Computer Crimes Unit 

serving as the Commander of NYS 
Internet Crimes Against Children�   

Transferring to Troop K in 2015,  
Rohde was assigned as the assistant 
Zone 2 commander� In 2017 she was 
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From the very young to the young at heart, community members of all ages have been welcome to share 

their love of music with one another at The Music Cellar, located at 14 Main St. in Millerton.

Columbia County Sheriff’s Office

Feedback given on Police Reform and 

Modernization Plan at public hearing

Health disparities in 

communities in color

By KAITLIN LYLE

kaitlinl@millertonnews.com

MILLERTON — Keen to pre-
serve a rare cultural institution in 
the village of Millerton, community 
members are lending their support to 
Jonathan Grusauskas — best known 
as Jonny G — the founder and vision-
ary behind The Music Cellar� Jonny G 
is trying to raise $25,000 — enough 

money to put a down payment on 
the building where his music studio 
is located — a hard to miss 1,920 
square foot building that’s painted 
an unmistakable shade of raspberry 
located at 14 Main St�, which sits on 
a lot of roughly three quarters of an 
acre right alongside the Harlem Val-
ley Rail Trail�

A resident of Millerton, Jonny 
G, 33, first opened The Music Cel-

lar about a decade ago with Kealan 
Rooney at 64 South Center St� (cur-
rently occupied by Relief Chiroprac-
tic & Wellness), which is the space un-
der where the T-Shirt Farm is located 
on Main Street before moving next 
to the Rail Trail about five years ago�

The two musicians initially 
opened The Music Cellar as a place 

By KAITLIN LYLE

kaitlinl@millertonnews.com

COLUMBIA COUNTY — Resi-
dents and officials of Columbia County 
were asked for feedback on the coun-
ty’s proposed police reform plan at a 
public hearing held at 6 p�m� on Mon-
day, March 8, via Zoom� Police agen-
cies throughout the state must submit 
their reform plans to the governor by 
April 1 if they hope to continue to re-
ceive state aid�

Columbia County Board of Super-
visors Chairman Matt Murell outlined 
the steps taken to develop the plan, 
starting last July with forming a panel 
to releasing a draft plan to the public 
in February� With 22 people registered 
to talk at the hearing, speakers were 
limited to three minutes each�

Topics ranged from what should be 
addressed in the plan and what policies 
could be strengthened, including that 
relevant data on police performance 
be collected; that the lack of policy 

around body cameras be addressed; 
and that an implementation committee 
and citizens review panel be developed 
going forward�

Along with acknowledging the ra-
cial inequalities throughout the county 
that the plan is working to address on 
various levels, New Lebanon town Su-
pervisor Tistrya Houghtling stressed 
that the police reform plan is “the start-
ing point” and not “the destination,” 

By KAITLIN LYLE

kaitlinl@millertonnews.com

DUTCHESS COUNTY — The 
Dutchess County Commission on 
Human Rights — in collaboration 
with the Ulster County Human Rights 
Commission and the Orange County 
Human Rights Commission — held 
a virtual lecture entitled, “Health in 
Communities of Color: Disparities, 
Their Impact and What Needs to 
Change,” on Wednesday, March 10�

Tuning in on Zoom at noon, at-
tendees were introduced to Catskill-
Hudson Health Education Center 
Services Executive Director Megan 
Deichler, Maternal Infant Services Ex-
ecutive Director Giovanna Rogow and 
Astor Services for Children & Families 
Clinical Supervisor Edna Muhammad 
as the lecture’s speakers�

By WHITNEY JOSEPH

editor@millertonnews.com

DUTCHESS COUNTY — The 
Dutchess County Sheriff’s Office 
(DCSO) said it is satisfied with its 
new Police Reform and Moderniza-
tion Plan, mandated by Governor An-
drew Cuomo through an Executive 
Order after a year of social unrest in 
the wake of the George Floyd killing 
in Minnesota� The police reform plan 
was finalized by the DCSO on Friday, 
Feb� 5, at which time it was released 
for public comment until Friday, 
Feb� 26� It was formally adopted by 
the Dutchess County Legislature on 
Monday, March 8, well in time for the 

governor’s April 1 deadline�
“Yes we are [pleased] and we 

worked hard to ensure that our plan 
wasn’t released until it met all of the 
guidelines and goals that had been 
set,” said DCSO Capt� John Watterson 
on Friday, March 12, in an interview 
with this newspaper done via email� 

Watterson explained that the Sher-
iff’s Office “worked with other mu-
nicipalities [throughout the county] 
to assist them with their individual 
plans, however this particular plan is 
unique to the Sheriff’s Office�”

The Legislature passed a biparti-
san 18-6 vote to approve the plan last 

PHOTO SUBMITTED

As executive director of Mater-

nal Infant Services in Newburgh, 

Giovanna Rogow gave a presenta-

tion on Disparities in Maternal 

Health in the Black Community 

on Wednesday, March 10.

Editor’s note

Last week, editorial readers 
were encouraged to look for 
coverage of Agriculture Literacy 
Week in this week’s issue, which 
hit the stands on Thursday, March 
18� Agriculture Literacy Week ran 
from Monday, March 15, through 
Friday, March 19� 

However, we were so excited 
about the state’s annual nod to 
New York’s history of and reli-
ance on the farming industry that 

we failed to take into account the 
lag in time between covering an 
event, writing about that event 
and then publishing the story� 
For that we apologize,  and urge 
readers to look for coverage of 
local Ag Literacy Week events in 
next week’s issue, out on March 
25� It will be worth the wait — we 
promise!

— Whitney Joseph,  
Editor, The Millerton News

Dutchess County Sheriff’s Office

Police reform plan 

adopted by county
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‘Worst fire’ Millerton has seen in years claims two 

lives; local community offers comfort and support

PHOTO BY KAITLIN LYLE

Approximately 50 firefighters from multiple area fire companies responded to a devastating house fire 

reported at 5902 South Elm Ave. in Millerton on Saturday morning, Nov. 6.

North East Fire District  

reduces tax increase to 51.8%

PHOTO BY KEVIN GARDINER

Newly elected Amenia Council-

man Leo Blackman was all smiles 

as he held up a photo of friends 

and supporters with an American 

flag and a sign reading, ‘We Did It.’

Election brings some 

changes, rejects others

By KAITLIN LYLE

kaitlinl@millertonnews.com

MILLERTON — What began as a 
serene Saturday morning in the village 
of Millerton took a turn for the tragic as 
multiple area fire companies rushed to 
the village in response to a horrific house 
fire at 5902 South Elm Ave� (Route 22) 
on Saturday, Nov� 6� 

The fire

Two people were reported to have lost 
their lives inside the home� At this time, 
the  names of the victims are not being 
released�

A prepared statement issued by the 
North East Fire District on Sunday af-
ternoon, Nov� 7, stated the Millerton Fire 
Company was dispatched to the scene 
at 7:58 a�m� in response to a report of a 
possible house fire with people trapped 
inside�

Local residents could spot the billow-
ing clouds of smoke from miles away, 

some of whom reported hearing people 
screaming to get out� The closer onlook-
ers got, the more horrific the scene be-
came� Dark smoke emerged from the 
house and the harsh smell of smoke 
escaped the home as it quickly became 
engulfed in flames� Neighbors stood 
on their lawns and front porches and 
watched the devastation unfold, while 
a handful of local officials stood on the 
grass, worry lining their faces�

David Runge resides nearby on West 
Street� He said he and his family were 
having a cup of coffee around 8:04 a�m� 
when they saw the flames shoot up in the 
sky� Standing across the street from the 
burning house, Runge said, “Let’s hope 
everybody got out OK�”

According to the North East Fire Dis-
trict’s statement, Fire Chief Jason Wat-
son arrived within four minutes of the 
911 call being dispatched and found the 
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Urging Nuvance to look 

at increase in young 

families in region
By KAITLIN LYLE

kaitlinl@millertonnews.com

NORTH EAST — After deliberat-
ing over taxpayers’ concerns regard-
ing a proposed 58% increase in fire 
district taxes, the North East Fire 
District cut its 2022 budget before it 
was passed at the workshop meeting 
on Tuesday, Nov� 2�

In addition to the lowering the 
original 58% increase, the North 

East Fire District Commission re-
addressed the eventual need to shift 
toward a paid fire company in the 
next three to five years� 

As was discussed at the public 
hearing on its 2022 budget on Tues-
day, Oct� 19, North East Fire District 
Commissioner Joshua Schultz said 
the district is looking to prepare its 
firehouse and facilities to accommo-
date the drop in local volunteers� 

The future fire district will involve 

a hybrid between volunteers and a 
paid staff� Seeing as there are several 
projects to be completed to house the 
hybrid force — including adding a fit-
ness centers, bathrooms and sleeping 
quarters — Schultz said the budget 
increase would help the district to 
fund the projects and finance a paid 
force’s salary, workers’ compensation 
and insurance�

By WHITNEY JOSEPH

editor@millertonnews.com

HARLEM VALLEY — Election 
Day 2021 was Tuesday, Nov� 2� The 
Dutchess County Board of Elections 
(BOE) released unofficial results as of 
late Tuesday night� Of course, it could 
take weeks until all of the absentee 
and military ballots are counted, but 
by and large most of the municipal 
elections in the Harlem Valley have 
been decided — though there is al-
ways the possibility that those mail-in 
ballots yet to be tallied could sway a 
close race or two, so make sure to 
keep reading The Millerton News to 

stay in-the-know�
This week, however, we have the 

most up-to-date news on the results, 
as they stand now, according to the 
numbers released by the BOE� 

To read how voters living in your 
communities leaned this election 
season, make sure to read each and 
every town page in this newspaper 
this week� Our reporters give full ac-
counts of how your 2021 local elec-
tions turned out, and interviewed 
some of the winners� 

To read who was elected to the 
Dutchess County Legislature to rep-
resent the Harlem Valley district you 
live in, turn to page A6�

By LEILA HAWKEN

Special to The Millerton News

SHARON, Conn� — Impassioned 
speeches urging Nuvance Health to 
retain full services at Sharon Hospital 
were aired at a community rally on 
the Sharon Green on Saturday after-
noon, Nov� 6�  The event drew about 
300 supporters from area towns, 
including town and state political 
leaders�

Residents of New York state and 
Connecticut lined up to sign letters 
opposing to Nuvance’s plans and ask-
ing state officials to assist�

The rally was organized by a 
citizens’ group named Save Sharon 
Hospital, formed in 2018, when ini-
tial plans to reduce services were 
announced� At issue once again are 
Nuvance’s planned reductions in ser-
vices within the labor and delivery 
department at the hospital as well as 
other areas, including surgical and 
ICU�

Founded in 1909, Sharon Hospital 
now has 78 beds and serves 20 area 
communities and their 41,000 resi-
dents, in Connecticut and New York�

A merger in 2019 transferred own-
ership of the hospital to nonprofit 
Nuvance Health, based in New York 
State, with the new owner pledging 
to retain all services for a period of 

at least five years�  
Now in the third year of its pledge, 

Nuvance is seeking to reduce ser-
vices� Area residents and doctors 
have been vocal in opposition to the 
reductions�

State Rep� Maria Horn (D-64) 
spoke at the rally and recalled that 
three years before, state regulators 
had told Nuvance to keep labor and 
delivery as a condition of approval 
of the merger� 

Horn told the crowd that Nuvance 
cannot make a change to that promise 
without the permission of state offi-
cials� She noted that a public hearing 
will be part of that process�

Also pledging support of the ef-
fort was Gregg Pulver, chair of the 
Dutchess County Legislature (R-19), 
who decried the “degradation of Sha-
ron Hospital�”

“We need to keep this going,” Pul-
ver told the rally supporters�

Remembering his 30 years of 
experience delivering babies at Sha-
ron Hospital, Dr� Howard Mortman 

“We want to be sure that our 
voices are loud and clear." 

Jean Speck, Kent First Selectman

We want to hear from you, Survey, Page B3
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Police fear Washington teens victimized

FedEx driver charged  
with rape, sexual assault

Harney & Sons Hemp Division

Harney hints at future hand in 

commercial cannabis business
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Visiting Millerton from Long Island, Alban June 

bent down to admire the autoflowers growing 

in Harney & Sons Hemp Division’s fields.

By KAITLIN LYLE

kaitlinl@millertonnews.com

MILLERTON — With New York 
municipalities needing to decide if 
they will permit marijuana to be 
sold commercially and/or marijuana 
lounges within their borders by Dec� 
31, Harney & Sons Hemp Division 
in Millerton offered a timely tour 
on Wednesday, Aug� 25� The tour al-
lowed area residents and visitors a 
chance to observe the labors that go 
into growing and harvesting hemp 
first-hand; it was led by the New York 
Cannabis Growers & Processors As-

sociation (NYCGPA)�
At noon, more than a dozen peo-

ple gathered at the hemp fields along 
Route 22� The earthy aroma of the 
Purple Emperor hemp crops could 
be detected under the afternoon heat, 
and cold bottles of Harney & Sons 
CBD tea were made available�

NYCGPA Managing Director Dan 
Livingston explained the association 
formed out of necessity to “get a seat 
at the table” for small processors and 
growers looking to grow their busi-
ness� 

Primarily a lobbying organization 
for growers, Livingston said NYC-

GPA’s baseline is education� Its goal 
is to network and meet people to help 
promote the industry�

Harney’s Hemp Division Head 
Grower Esteban Gonzales and Har-
ney & Sons Vice President Michael 
Harney said this was the company’s 
third year growing hemp, having 
started in the summer in 2018� He 
clarified that they have a CBD facil-
ity, not a THC facility, and that the 

A mother’s concerns for her child’s 

first day in school, in-person, ever

Van De Water pulls out 

of race for Congress

New redistricting law 

challenged in court  WEBUTUCK — Long before CO-
VID-19 was declared a global pan-
demic, I was amazed by how closely 
parenthood encouraged parents to 
examine the world in relation to their 
child’s health and safety� 

For not quite two years now, I’ve 
observed school districts and families 
adapt to life during the pandemic, 
reassessing their plans and contend-
ing with issues like whether to wear 
masks — all while keeping their 
child’s well-being in mind� 

Most children had experienced 
attending school in-person before 
COVID-19 hit — but a few children 
have only known school through re-
mote learning�

I recently sat down with Wassaic 
resident Rebekah Purdy and her 
daughter, Lilliana, who started kin-
dergarten at Webutuck Elementary 
School last fall� Like many children 

across the globe, Lilliana, 6, attended 
her classes remotely last year while 
her parents — Purdy and her fiancee 
Bryant Nelson — closely followed 
the North East (Webutuck) Central 
School District’s guidelines� 

A workspace was cleared in their 
home for Lilliana’s schooling, and 
every morning, Purdy watched Lil-
liana’s love of learning take flight� 
Purdy said she was happy to see her 
daughter share the same excitement 
she felt about school when she was 
younger�

REPORTER’S 

NOTEBOOK  

Kaitlin Lyle

PHOTO BY KAITLIN LYLE

Lilliana Nelson loves to read and 

is both excited and anxous to en-

ter first grade on Tuesday, Sept. 7.

By WHITNEY JOSEPH

editor@millertonnews.com

WASHINGTON — A FedEx driver 
has been arrested and charged with 
sexually abusing several teenagers in 
the town of Washington, under the 
age of 17, according to the New York 
State Police (NYSP) Bureau of Crimi-
nal Investigation from the Salt Point 
barracks�  

Thirty-year-old Joshua J� Gin-
yard of Poughkeepsie was arrested 
on Wednesday, Aug� 25, and charged 
with two counts of Rape 3rd Degree, 
two counts of Criminal Sexual Act 3rd 
Degree, two counts of Disseminat-
ing Indecent Material to a Minor, all 
felonies� He was also charged with the 
Class A Misdemeanor charge of Forc-

By JUDITH O’HARA BALFE

judithb@millertonnews.com

MILLBROOK —  In a surprise 
move, Millbrook Republican Kyle 
Van De Water has called an end to 
his second bid for Congress� 

The military veteran and former 
JAG attorney sent out a press release 
on Friday, Aug� 27, stating that he has 
“been truly humbled by and will be 
forever grateful for all of the support 
I have received these past few years�” 

This was the second time Van De 
Water had made a bid for a seat in the 
House of Representatives; in 2020 
he ran unsuccessfully against U�S� 

By WHITNEY JOSEPH

editor@millertonnews.com

DUTCHESS COUNTY — The 
aggrieved members of the original 
Independent Reapportionment Com-
mission (IRC) that was dissolved in 
June by the Republican majority of 
the Dutchess County Legislature on 
advice from the county’s attorney 
office are challenging the new law 
in court� 

The IRC’s purpose is to draw new 
boundaries for the County Legisla-
ture following the decennial Census� 

The plaintiffs in the case are for-
mer IRC members John Pelosi, Hance 
Huston, Christina Van Horn, Bryan 
Faubus and Whitney Lundy� Lundy 
has even taken to GoFundMe to set 
up a fundraising campaign to gener-

Rep� Antonio Delgado (NY-D-19) of 
Rhinebeck, then a newcomer to na-
tional politics� 

Although Van De Water lost, he 
had said he felt his first attempt made 
a good showing, as the final vote tally 
had Delgado garner 192,200 votes to 
Van De Water’s 151,475 votes� Con-
sidering Delgado outspent him 25 to 
1, Van De Water said he believed his 
chances of a victory a second time 
around were strong� 

So it was not that much of a sur-
prise to some when the former Mill-
brook village trustee announced back 

ate revenue to pay for legal fees con-
nected to the lawsuit� Phone calls for 
comment from those suing were not 
returned  by press time�

The parties are scheduled to ap-
pear virtually before Supreme Court 
Justice Hal Greenwald on Tuesday, 
Aug� 31�

“I can’t speak to the litigation… 
But, some seem more interested in 
preserving their own appointment 
than ensuring a truly independent re-
districting process,” Dutchess County 
Executive Marc Molinaro told this 
newspaper on Friday, Aug� 27� “I cam-
paigned on and advocated for inde-
pendent redistricting, and, we will 
have truly independent redistricting 
in this County�” 
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CONNECTICUT
Canaan /Falls Village, Cornwall, 
Kent, North Canaan, 
Norfolk, Salisbury, Sharon

NEW YORK
Amenia, Copake, Pine Plains,
Millbrook /Washington, 
Millerton /North East

MASSACHUSETTS
Great Barrington
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HISTORICAL 

SOCIETIES

“Fragments of history help us 
understand how people lived, worked, 
struggled, and celebrated in the very 
same spaces we now call home.” 

Natalia Zukerman, Editor

Coleman Station school around 1920 
provided by North East Historical Society
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